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After passing through the ups and downs of the 20th century, party newspapers in 
China are now moving forward in a new century. But in the new era, with the 
background of marketing economy, the living environment for them has changed 
dramatically: there are not only hopes and chances but also difficulties and challenges. 
This paper first gives a close analysis on the current situation of party newspapers in 
China, and then it presents some workable strategies in hope that they can help the 
party newspapers adapt to the new living environment better and fulfill their 
responsibilities in the new era. It’s expected that the paper will not only bring some 
enlightenments to the party newspapers in terms of theory, but also help them to solve 
different kinds of problems in practice. 
Besides the preface and the ending, this paper can be divided into five chapters. 
Chapter One: Party newspaper in China in the 20th century. This chapter includes 
two parts: “general introduction about the history of the party newspaper in China”, 
and “finding some valuable developing strategies for party newspaper from history”. 
Chapter Two: Challenges and chances meet at the turning point of the 21st 
century. This chapter is consisted of three parts: first, “the period of warring states in 
media industry”; secondly, “puzzles faced by the party newspaper”; thirdly, “to seize 
the chances and to meet the challenges”. 
Chapter Three: Communication theory and its enlightenment to the party 
newspaper strategies in the new era. This chapter is divided into two parts: 
“agenda-setting theory and news planning” and “audience theory and reader 
strategies”. 
Chapter Four: Business strategies for party newspaper in the new era. This 
chapter includes four parts: first, “news and comments being revitalized in the reform 
period”; secondly, “enriching supplements and building it as an attractive garden for 
audience”; thirdly, “recomposing types of the party newspaper”; fourthly, “interaction 
between traditional newspaper and the new media---internet”. 
Chapter Five: Managing strategies for party newspaper in the new era. This 
chapter is consisted of four parts: “strategies for party newspaper’s collectivization”; 
“strategies for party newspaper’s publishing and advertising”; “strategies for human 
resource of party newspaper” as well as “the image-building and branding strategies 
for party newspaper”. 
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报受众策略的调整》（《新闻界》，2005 年第 2 期），论述了传媒产业化的大背景
对党报读者策略的影响，系统总结了该形势下读者策略的调整方案，给人以很大




























究。共分为五章论述：第一章，“从 20 世纪走来的中国党报”； 第二章，“挑战






























第一章   从 20 世纪走来的中国党报 
第一节   我国党报的历史概述 
 












是中共中央第一个政治机关报，1922 年 9 月 13 日创刊于上海，是一份时事政治
评论性的周报。1925 年 6 月 4 日，《热血日报》创刊，这份诞生于五卅运动中的
报纸是迄今所能看到的中共中央出版的第一家日报。 
十年内战时期，代表报纸：《红色中华》、《新中华报》。《红色中华》报，1931
年 12 月 11 日在瑞金创刊，是中华苏维埃共和国中央政府机关报，也是我国在人
民政权下创办的第一份中央报纸。而后为了适应建立抗日民族统一战线的需要，
于 1937 年 1 月 29 日起更名为《新中华报》。 
抗日战争时期，代表报纸：《解放日报》、《新华日报》。1941 年 5 月 16 日，
《解放日报》在延安创刊，该报是在革命根据地出版的第一个大型的、每日出版
的中共中央机关报，也是抗日战争时期及解放战争初期革命根据地影响 大的报
纸。1938 年 1 月 11 日在汉口诞生的《新华日报》，是抗战时期中共在国统区公
开发行的唯一一份大型机关报。 
人民解放战争时期，代表报纸：《晋绥日报》、《人民日报》。《晋绥日报》，中

























第二节   在历史的足迹中寻觅值得关注的党报发展策略 
 



























































































































第二章    挑战与机遇在 21 世纪的交汇 
 


























                                                        


























信息。“截至 2000 年底，广播、电视综合覆盖率达到 91.5％和 92.5％，有线电视
网发展迅速，已由城市逐步向农村延伸，有线电视用户达 8000 万户，跃居世界
第一。全国共有广播电台 299 座，电视台 352 座，卫星上行站 31 座，有线电视
传输网络 300 多万公里，其中光缆网络 40 多万公里。”①由此该行业发展之迅猛、
影响之强大可见一斑。 
三、“战国时代”以互联网为代表的新兴媒介 





统计报告”显示：截至 2004 年 12 月底，我国的上网用户总人数已达到 9400 万人，
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